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Wanda Hotels ' Portfolio in China
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Global Expansion
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1,000

TTG

Business Traveller

TARGET

25

Gold key Awards

SBID Awards

Best of Year Awards

IIDA

HD Awards

GLORY JOURNEY



Gold Key Awards 9 6

IIDA

HD

Best of Year

SBID

Inside

SBID
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Andrew Martin

IF Design Award

A Design Award
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Corporate Social Responsibility
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HOTEL DESIGN
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HOTEL CONSTRUCTION & PROJECTMANAGEMENT
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MANAGEMENT  SYSTEM



1/5 1/5 3/5 2/5 1/5 1/5 1/5 1/5

14310 96.36% 5802 96.52% 5091 89.14% 10786 96.5% 1286 86.08% 1765 90.37% 9351 90.09% 48391 93.95%

(Marriott)
8709 90.22% 4161 91.52% 3899 86.02% 5585 90.47% 884 71.95% 851 75.79% 5597 74.5% 29686 85.98%

(Shangri -La)
11429 95.38% 4125 95.95% 5044 94.49% 13187 96.63% 767 72.36% 1262 89.86% 5969 81.35% 41783 93.13%

(Hyatt)
4155 89.8% 2144 90.07% 1830 83.17% 2087 84.19% 456 66.89% 421 74.35% 3059 77.74% 14152 84.35%

(IHG) 22946 93.65% 13874 94.35% 8055 89.75% 15829 93.14% 2748 79.04% 3568 85.43% 15179 75.98% 82199 89.18%

Social Media Benchmark



Word of Mouth

96.36%

96.50%

90.37%

90.09%
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Loyalty Program

2,600,000+
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Cobranding Cooperation 



Cobranding Cooperation 
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BRAND  POSITIONING



BRAND  IMAGE


